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Abstract 
The paper considers the level of presence of new information propagation media based on the use of digital and web 
communications and constructed on the principles of interactivity, openness, horizontal links in daily life of students 
and teachers of higher education institutions as a case study of Khabarovsk city. The focus is on significance of 
using the new media in performance of academic, upbringing, research and other processes at higher education 
institutions. Main results of sociological research carried out at Khabarovsk higher education institutions in 2014 are 
presented. The active use of the new media in daily practices of main subjects of the educational process (teachers 
and students) is demonstrated. The paper also considers the lack of due paying attention by regional Russian 
educational institutions of higher vocational education to using the new media in their functioning, which curtails 
the opportunities of fulfilling the professional and educational interests of teachers and students and weakens the 
positions of the universities in the media space. 
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1. Introduction 
Change of information and communication technologies, emergence of varied communication ways 
produces a tangible effect on society. Recently appearing new information distribution media based on the use of 
digital and web communication and built upon the interactivity, openness and horizontal linking principles have 
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become part and parcel of modern human life and, as sociologists believe, are active in the processes of social 
transformation of various systems of society. 
It can be quite clearly seen in the higher education system. So, world's leading universities can perform 
their activity of conducting the academic, upbringing, research and other processes with direct presence of their 
participants at the geographical location of the organization as well as in the media space, thus ensuring their 
attractiveness to the potential applicants, business partners and investors, as well as their stable development at the 
international level. 
The change taking place naturally have an impact on the daily life of the main subjects of educational 
process (students and teachers). Certainly, the high level of students' involvement into the modern Internet 
communication cannot be denied. According to the data of TNS Web Index research in 2014, about 98% of the 
Russians aged 18-24 used the Internet, with the Russian students spending in the Internet 137 minutes a day on 
average (Parsons, 1977). According to the survey by the All-Russian Public Opinion Research Center, it is the 
Internet that serves as the main source of news in the country (47% of the respondents answered so) for the 
perestroika generation (born in 1985-1999), to which the today's students belong. Alongside with the young people, 
highly educated respondents (32%) – to which higher education institutions teachers doubtlessly belong – also 
prefer the Internet (Merton, 1968). 
Studying the level of presence of the new media in daily practices of fulfilling the professional and 
educational interests of the students and teachers is of special scientific interest, which allows characterizing the 
conditions of media infrastructure of the higher education at the level of educational organizations – regional higher 
education institutions. It is in order to study the role of the new media in life activity of higher education system 
subjects that the questionnaire surveys of students and teachers of the main Khabarovsk higher education institutions 
were conducted (Merton, 1968) during which the following objectives were set: 
- to study the use of media in common daily life (kinds, frequency, goals, means of using the media); 
- to study the use of media in professional and educational daily life (kinds, frequency, goals, means of 
using the media);  
- to study the use of media resources of the universities where students and teachers study and work (kinds, 
frequency, goals, means of using the media); 
- to study the media resources of the universities as evaluated by students and teachers (quality, 
opportunities, requirements). 
The sociological survey of students of six higher education institutions of Khabarovsk was conducted in 
May of 2014. The sampling was quota one at the phase of forming the selection units, and random one at the phase 
of selection of respondents (N=352 people). 1-4 year full-time students of bachelor's degree and specialist programs 
took part in the survey. 
The expert survey of teachers of six higher education institutions of Khabarovsk was conducted in May-
June of 2014. The sampling was quota one at the phase of forming the selection units, and random one at the phase 
of selection of respondents (N=37 people). 
The novelty of the work is that the survey has revealed that although both students and teachers use the 
Internet media in their daily ɧɨɣ life on a regular basis, we cannot speak about full-fledged interaction of subjects of 
education based on Web 2.0 platform (which actually refers to the new media). The professional communication 
between teachers, administration and students are mainly exercised beyond the media space. The media used by the 
higher education institutions do not conform to the daily Internet practices of the educational process subjects. 
The survey conducted has allowed achieving significant theoretical results. It has made the problem of 
Russian social specific character relevant again that manifested in interaction of the educational process subjects at 
the level of organizations, namely, along the vertical, which clashes the implementation of principles of construction 
of a web community in the media space. From the practical standpoint, the study is interesting with its obtaining the 
material on the basis of which recommendations on the development of the new media infrastructure can be worded 
for higher education institutions, with the implementation of which promoting not only the optimum reflection of 
activity of the higher education institutions but also performance of the latter in the media space, user-friendliness, 
and sensible positioning of the higher education institutions in the world educational space. 
2. Research objectives 
It has been found out within the questionnaire survey what Internet services are the most frequently visited 
ones among the education system subjects. With teachers, the most popular services are e-mail and information sites 
– resources characteristic for Web 1.0 networks development phase. The communication means based on Web 2.0 
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platform – social networks – ranks third, as usually it is about half of the teachers surveyed who address to these 
media. As compared to the student body, forums are slightly more popular and file share sites are less in demand. 
Instant messaging has not yet won a great popularity with teachers; also few of them mentioned visiting 
entertainment sites. 
In the student body, three most popular services coincide with preferences of the teachers' audience, 
although the proportions are different. For most students (92%), social networks are the most frequently visited 
Internet resource. Such a high level of popularity of social networks is no mere chance: currently not only various 
audio, video and text content is focused in them, but they also include opportunities for communication, for 
informational and emotional exchange. The information sites rank second with students (75%). Half of the students 
use e-mail and instant messaging technology is rather widespread (44%) that is currently an alternative to texting. 
About one third of the surveyed (31%) said they visited entertainment type sites on a regular basis. About one third 
of the young students frequently use file share sites (35,4%) and voice and video communication (30%). Less 
popular are forums (16%), RSS news channels RSS (9,6%) and chats (6,4%). Small interest for such services as 
chats and forums is compensated by a high level of involvement into social networks and partly instant messaging 
where the communication potential is fulfilled. 
Today's social media are the crucial element in the structure of the Internet activity (this applies to the 
younger generation especially). The notion of social media is a little broader than that of social networks as it 
encompasses various resources with open user content – alongside with the very social networks, they are also 
blogs, forums, pictures and video hosting platforms, sites of user reviews of goods or services, comments to the 
Internet mass media publications etc. Social media are the quintessence of signs characteristic for Web 2.0 platform: 
the interactive character, availability, capacity for overcoming the geographical borders. 
Taking into account the popularity of social media, let us study the preferences of educational process 
participants in this sphere in more detail. The results of our questionnaire survey among students do not contradict 
the general Russian statistics: according to TNS Web Index, the following sites are included in the group of the most 
popular social media in Russia according to the quantity of users (in descending order) – VKontakte, YouTube, 
Odnoklassniki, Moy Mir, Facebook, LiveJournal and Twitter (TNS Global: Rezul'taty issledovanij auditorij SMI, 
2014). With Khabarovsk students, social network VKontakte is exceptionally popular: 96% of students visit the site, 
with most of them (85%) doing it daily. Higher education institutions can use first of all this particular network for 
addressing to this age audience. YouTube video hosting ranks second popular, 82% of students address to this 
service on a regular basis, and almost half of them (47%) – once a week and more often. Apparently, the essential 
reasons of its popularity are its focused specialization on video content and the absence of compulsory registration 
for viewing the clips. The third place is shared by Odnoklassniki and Moy Mir social networks, they are visited by 
some 52% of students. However, the greater part of students visits Odnoklassniki more often (38,3% – once a week 
and more often), rather than Moy Mir (13,5%, respectively). Instagram photo platform is used by 43% of students, 
over half of them (28% of all the surveyed) – daily. Facebook and Twitter are not the most popular resources with 
Khabarovsk students, their audience covers 29,2% and 17%. The students use the opportunities of blogs rarely – 
some 8% visit LiveJournal. Fans of other social media are even less numerous: about 2% of the surveyed visit such 
sites as Blog.ru, LiveInternet, MySpace etc. 
The teachers visit social media much less frequently than the students. YouTube is the most popular service 
with teachers. A feature distinguishing this resource from the common social networks is its containing a large scope 
of video clips with study and informative content and thus being frequently used by teachers in educational 
purposes. LinkedIn, the site for communication of professionals, is also more popular among teachers rather than in 
the student body. The teachers also use other specific professional communication sites, e.g. ones for medical, 
pedagogical workers etc. 
The nature of social networks is aimed at uniting the people and creating communities according to 
interests. Young people more often unite according to the common hobby and personal interests. In particular, about 
65% of students are on some virtual communities or personal interest groups while just 31% – in professional 
interest communities. Among teachers, social networks are more frequently in demand for communication in 
professional circles: almost half of experts (48%) declared their participation in professional interest virtual 
communities. 
Currently, social networks are not yet a widespread means for creating educational communities and 
uniting the participants of educational process. Meanwhile, what concerns professional activity, teachers start 
turning to social networks. Communication with colleagues on professional topics via social networks is quite 
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comparable in scale with personal communication. For educational and upbringing purposes, social media are used 
on a regular basis by just a small part of experts surveyed (10%), but this communication way is at least sometimes 
engaged by about half of the teaching staff. More frequently, teachers use e-mail for communicating with students, 
with around 90% of the surveyed experts mentioning this communication channel. 
Curiously enough, just 1% of the students confirm they communicate with teachers in social networks on a 
regular basis, about 30% do so seldom. Most surveyed students (67%) do not use social media for communication 
with teachers. Mainly the interaction of education subjects and solution of professional communication matters 
occurs beyond the media space. 
In Russian higher education institutions, such kinds of the Internet communication as forums, blogs, social 
network pages are not yet developed well enough. At present, the higher education institution page in social 
networks is viewed as a possible means of communication with teachers or administration of the higher education 
institution by 26% of the students only. The opportunities of using other Internet communication means in the 
system of education are even less clear. Most students (69%) do not know about the existence of such 
communication ways or believe they do not exist. 13% of students refer the rector's blog to the Internet 
communications at the higher education institution. The dean's blog and teachers' blogs were mentioned in the 
survey by less than 5% of students. The student's personal account was marked by 20% of students. 
3. Research phases 
The teachers' evaluating the opportunities for the Internet-based communication with students and higher 
education institution administration is similar to the students' one. Just like students, the majority (55%) has no idea 
about the Internet communications at the higher education institution or believes they do not exist. 23% are aware of 
the higher education institution page in social networks, 16% – of personal accounts, and 13% of teachers know 
about the rector's blog. Unlike students, the teachers are informed about their colleagues' blogs a little better (10%) 
as well as about the absence of blogs of the deans. 
There are no legislative requirements for presenting the information in social networks, but the majority of 
higher education institutions realizing the level of popularity of social media have got "virtual representative offices" 
in the Web as official pages in various social networks. Quite often these are no more than formal phenomena with 
rarely updated information and small number of subscribers. Although the greater part of students (68%) and 
slightly more than a half of teachers (55%) are informed about the official higher education institution pages 
available in social networks, quite a few students (36%) have never visited the higher education institution page in 
social networks or do not even know about its existence. 
Judging by results of this research, both teachers and students do not yet take an active part in the Internet 
communication of higher education institutions, and the Internet communication itself is still at the phase of 
formation. Estimation of teachers and students turned out to be very close in this question. 17% of teachers and 18% 
of students do not see any necessity for such kind of communication to exist. Most teachers (45%) and students 
(43%) are less categorical: they have not faced the necessity of communicating with the administration via the 
Internet yet but they are against it in the future. 38% of teachers and 37% of students are sure such communication is 
necessary, with just 17% and 13% of them, respectively, admits their presence as of now. 
As for the question of availability of the Internet communication between teachers and students, we do not 
see such unity as in the question of communication with the management. Most surveyed believe in the necessity of 
student and teacher communication (53% of teachers, 43% of students), by contrast to the previous question of 
communication with the management. Most teachers (43%) are quite happy with the existing situation believing that 
the Internet communication with students is necessary and available. Just 10% of teachers are dissatisfied with 
communication available. A much greater quantity of students evaluate today's condition of communication as 
inefficient (31%), and only 12% of students think it does exist. 7% of teachers and 11% of students do not need the 
ways of communication, and 40% of teachers and 44% of students have not yet developed a certain opinion about 
their necessity. 
Informal communication in social networks usually arises a more lively interest in students rather than the 
official channels of the Internet-based communication do. With most surveyed, communication with their 
groupmates using social media is carried out on a constant basis: 77% of students mentioned the study group having 
its page in social networks or in the mobile services of instant messaging (Viber, WhatsApp). These virtual 
associations serve for coordinating the activity of the group and exchanging the information. 
According to the results of the questionnaire survey, 62% of Khabarovsk students and 80% of teachers visit 
their higher education institution site several times a month and more often. The university sites are far from 
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popularity of social media: social networks are visited weekly by 95% of students while higher education institution 
sites – by 32% only. 13% of students almost never visit these sites. 
The expert survey of teachers about services available on the site has yielded results similar to those of 
students' survey. So, 83% of teachers surveyed pointed out the availability of an e-library, and the presence of rules 
of drawing up of works and methodical materials for doing homework and course papers were reported by 52% of 
teachers each. A significant part of teachers (58% versus 31% of students) also remarked that there were the 
information and notices of the dean's office on the sites. Just like students, a small part of teachers speak about 
personal accounts for students and/or teachers available on the sites and links to the relevant social network pages. 
According to the results of the expert survey, there has been formed a slightly different from the students' 
one picture of necessity of e-resources. Similarly to students, online lectures and seminars turned out to be one of 
the most in-demand services (48%), as well as the opportunity to order documents and certificates in various 
structural subdivisions (accounting department, HR, dean's office) via the Internet (42%). 39% of teachers and 34% 
of students are interested in availability of personal accounts on the higher education institution sites, 45% and 35%, 
respectively, – in the archive of audio and video materials. Unlike students, the teachers would like to see a 
subscription form for mailing lists of events (42% and 20%, respectively) and forums for discussion and preparation 
for classes (39% versus 29% of students). Meanwhile, for students, availability of an e-library, methodical materials 
for independent work, rules of drawing up of works, and course paper checking services is more important. As well, 
a quarter of the teachers surveyed voiced their wishes about the opportunity to host portfolios of scientific and study 
works on the university sites. 
Comparison of replies to the question about the availability of a resource and its being in demand allows 
speaking about dissatisfaction with opportunities presented on the websites of higher education institutions. So, the 
majority of students mark demand for a resource and a smaller amount points out its presence on the site for 11 
kinds of resources out of 13 suggested ones in the questionnaire. With regard to this, out of 13 kinds of resources, 
the presence of 6 of them is mentioned by less than 10% of the students. The greater part of teachers spoke about the 
necessity of electronic resources half of which according to their estimates were represented on the site 
insufficiently or not at all. Moreover, with many participants of the questionnaire surveys mentioning the 
availability of a number of services on higher education institution sites, a part of the surveyed commented about 
their insufficiency and low efficiency of operation of these Internet-resources (including the e-library, personal 
account etc.). 
4. Research outcomes and discussion 
In our research, we have studied the attitude to the Internet and its users in daily life that the main 
participants of the educational process have. 
The majority of the surveyed (95% of the students and all experts from the group of teachers) believe the 
Internet to play an important part in the life of the society, with over half of the students and teachers considering it 
very important. The remaining 5% of the students who did not mark the importance of this phenomenon for society 
nevertheless use it every day. 
Most students – 98% – use the Internet every day, the remaining 2% - not less than 2 times a week. 43,5% 
of the students spare not less than 6 hours a day for the Internet. 
As compared to students, the teaching personnel demonstrate a lower intensity of addressing to the Internet. 
According to the expert survey, the greater part of the teachers access the Internet every day but spend in the Web 
on average less time than the young people who study. Just like students, most teachers (90%) access the Internet 
every day. Unlike students, about 85% of whom spend over 3 hours per day in the Internet, there were less than a 
half of such users among teachers (48%). 
Being the leading participants of educational process, teachers spend less time in the Internet as compared 
to students. Partially, this is connected to a higher level of mobility of the students: most of them (62%) connect to 
the Internet via mobile services the most frequently, the broadband access technologies rank second according to 
popularity (30,4%). Among teachers, on the contrary, the broadband access is more widespread although mobile 
technologies are also in demand (45%). 
For accessing the Internet, teachers and students prefer different devices. Among Khabarovsk students, the 
mobile phone as an Internet access device is the leading one: 90% of students access the Internet with its help with 
varied frequency, with almost half of all surveyed (48,8%) doing this constantly. Among teachers, a quarter of the 
surveyed always access the Internet via the mobile phone, and about one third do not use the phone for accessing the 
Internet at all. Teachers find it more convenient to access the Internet using a desktop PC, as over 80% of the 
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surveyed say, and about half also uses a laptop to access the Web. The picture is slightly different in the more 
mobile student body. About one half (48,5%) of the young students do not access the Internet via a desktop PC but 
use a laptop for this on a regular basis (83,5%). A tablet PC or netbook as the Internet access device is used by 
almost half of professors and teachers and about one third of the students at least seldom. 
Let us now turn to qualitative indices of work with the new media resources. When accessing the 
Worldwide Web, students of Khabarovsk higher education institutions more often read or watch (86%), look for 
information for studies (85%), browse news (63%). The main kinds of activity in the Worldwide Web of teachers 
coincide with those among students: reading (84%), search of information for academic or scientific purposes 
(94%), browsing of news (77%). The Internet space is more often used by the education system subjects for work 
rather than studies: about half of the teachers and 23% of the students surveyed work using the Internet, and 12% of 
the surveyed from both groups study using it. Part of the students is fond of uploading pictures and videos to the 
Internet (30%), playing computer games (22%) and communication (22%). 2% of students keep a web-based diary 
(blog). The difference from students according to kinds of activity in the Internet consists in the higher education 
institution personnel less frequently uploading pictures and videos (7%), playing the computer games (7%) and 
communicating (10%). Both sides of the educational process admit that the Internet media serves for them first of all 
as a source of various information. This means, that the language Web 1.0 is more habitual for them in their daily 
activity – consumption of the information content rather than creation thereof. 
Thus, there is a need of developing the interactive services on higher education institution sites both among 
teachers and among students; there is a wish to see the higher education institution sites in line with the level of Web 
2.0 epoch. There is an interest on the part of subjects of the education system for uploading various video and audio 
materials, methodical guidelines and other information on the sites. On top of that, the availability of the above is 
also an index in ranking of higher education institutions, including Webometrics ranking. 
Judging by the sources of the study Internet-based information used, we can speak about the dysfunctional 
manifestations of communication media current in education. Teachers point out a large quantity of plagiarism in 
students' works (course papers, reports etc.). The fact that 58% of A-level students declare their use of the Internet 
reports banks makes one give some thought to the competence of a today's student and future professional. 
The dysfunctional phenomena of such kind produce impact on manifestations of media success of the 
education system: the level of knowledge and competence of students. It is related to the absence of a uniform and 
efficient policy of development and placement of educational resources and required study materials in the Web as 
well as informing the students about availability and location of the resources for learning. 
On balance, according to the majority of the surveyed, the mobile and the Internet-technologies do promote 
creating better conditions for education (87% of teachers and 92% of students think so) rather than produce a 
distracting effect (27% of teachers and 35% of students agree with the statement about their negative impact). Thus, 
in spite of today's difficulties, the new communication means have a great potential in the higher education system. 
The social media in wide use imply a higher level of social openness and communication, they promote 
overcoming geographical barriers of communication within the language boundaries. At the same time, being 
Russian language based resources, they are oriented to the world educational space to a smaller extent. 
5. Conclusion 
The practices of the Internet communication in education that are quite widespread worldwide are yet in 
formation phase at the level of regional higher education institutions. Blogs, forums and the like media are 
represented in the sphere of education insignificantly. Both teachers and students are not taking active part in the 
Internet communication of their higher education institutions yet; almost half of the educational process participants 
are not aware of availability of any Internet-based means of communication in their educational organization. With 
the popularity of social networks borne in mind, it is them that higher education institutions could use first of all in 
order to address the young audience. However, creation of an official page of a higher education institution in social 
networks will not lead to the result desired either, as the interest of the young audience is gained and kept owing to 
the principles of openness, interactivity, and to using the elements of gamification. 
Although students and teachers regularly use the Internet media in their everyday life activity, a full-
fledged interaction between subjects of education based on Web 2.0 platform is out of the question. The professional 
communication between teachers, administration and students are mainly exercised beyond the media space. Web-
based interaction occurs to this or that extent at the level of uniform groups (student, scientific, teacher ones), 
though communication using the modern Internet media is more widespread among students rather than among 
teachers. The networks do not yet serve for uniting various sides of the educational process on the basis of creation 
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of joint communities. There are web communities uniting individual members at the horizontal level (mainly, these 
are student groups). The interaction between different type subjects of the education system, let alone at the level of 
organizations, takes place along the vertical in reality, which does not correspond to fulfillment of principles of 
construction of a web community in the media space. Centralized and hierarchical principles prevail at the 
organizational and societal levels of the Russian system of education. 
 
Appendix A 
Partly author's tools for sociological survey of students are presented in the Appendix A. Tools for conducting the 
survey of teachers is developed as an analogue to the questionnaire for students. The developer is Evgenia 
Oleynikova. 
 
Dear student! 
We invite you to take part in a survey touching on the use of the Internet technologies in our life. 
Please read carefully the questions of the questionnaire and mark the options you agree with. If there are no 
such options, please write down your answer in the "Other" box. 
The survey data will be processed strictly confidentially. 
 
1) What is in your opinion the role of the Internet in the life of modern society? 
a. Very important 
b. Rather important than not 
c. Rather unimportant 
d. It plays no role 
e. I am at a loss to answer 
f. Other________________________________________________________ 
 
2) Do you use the Internet? If yes, how often? 
a. Every day, over 8 hours a day 
b. Every day, 6-8 hours a day 
c. Every day, 3-5 hours a day 
d. Every day, 1-2 hours a day 
e. Every day, up to 1 hour a day 
f. 4-5 times a week 
g. 2-3 days a week 
h. Several times a month 
i. Occasionally, not less than 1 time per half a year 
j. I do not use the Internet 
k. Other__________________________________________________________ 
 
3) What services of the Internet network do you usually address to? (several answer options are possible) 
a. E-mail 
b. Social networks, blogs (e.g. Vkontakte, Odnoklassniki, LJ etc.) 
c. Information character sites 
d. Entertainment character sites 
e. Forums 
f. File hosting services, file share networks (e.g. torrents, Depositfiles etc.) 
g. Internet instant messengers (e.g. WhatsApp, Viber, ICQ etc.) 
h. Voice and video communication, Voice over IP (e.g., Skype etc.) 
i. RSS news feeds 
j. Chats 
k. Other__________________________________________________________ 
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4) Please mark on the scale below how often you access the Internet from various devices: 
 
 
a. Desktop PC 
b. Laptop 
c. Mobile phone / Smart phone 
d. Tablet PC, netbook 
e. Other __________________________________________________________    
5) Where from do you access the Internet the most frequently? (2 options can be selected) 
Semi closed-ended question. 6 answer options. Nominal scale. 
6) How do you connect to the Internet the most frequently? 
Closed-ended question. 4 answer options. Nominal scale. 
7) For what purpose do you go to the Internet the most frequently? (please select up to 4 options) 
Semi closed-ended question. 10 answer options. Nominal scale. 
8) What social networks and media resources of the Internet do you use and how often? 
Semi closed-ended question in a table form. 15 answer options down. Rank scale. 
9) What do you do in social networks the most frequently? 
Semi closed-ended question. 4 answer options. Nominal scale 
10) Do you use social networks for communication with your teachers? 
Semi closed-ended question. 4 answer options. Nominal scale. 
11) Are you a member of any virtual communities or groups? 
Semi closed-ended question in a table form. 3 answer options down. Rank scale. 
12) Has your higher education institution got official pages (groups) in social networks? 
Semi closed-ended question. 4 answer options. Nominal scale. 
13) If yes, how often do you visit your higher education institution page in social networks? 
Semi closed-ended question. 6 answer options. Rank scale. 
14) Has your study group got its page in social networks? 
Semi closed-ended question. 3 answer options. Nominal scale. 
15) Do you visit your higher education institution site? If yes, how often? 
Semi closed-ended question. 5 answer options. Rank scale. 
16) For what purpose do you visit your higher education institution site the most frequently? 
Semi closed-ended question. 7 answer options. Nominal scale. 
17) What kind of electronic materials is the most convenient for you? 
Closed-ended question. 4 answer options. Nominal scale. 
18) Having choice, you will use first… 
Semi closed-ended question. 4 answer options. Nominal scale. 
19) What additional educational Internet resources do you use? (mark all that you use) 
Semi closed-ended question. 11 answer options. Nominal scale. 
20) Have you got any experience of participation in mass open online courses (e.g. Courcera, edX, Khan 
Academy, Universarium etc.)? 
Semi closed-ended question. 4 answer options. Nominal scale. 
21) Do you happen to use team work support means when doing group tasks (Wiki, social bookmarks, online 
office applications – e.g. Google documents)? 
Closed-ended question. 3 answer options. Nominal scale. 
22) Has your higher education institution got any educational and methodic Internet resources? (mark all 
available at the higher education institution ones) 
Semi closed-ended question. 16 answer options. Nominal scale. 
23) What educational and methodic Internet resources of the higher education institution would be helpful for 
you? (several answer options are possible) 
Semi closed-ended question. 18 answer options. Nominal scale. 
Never Constantly From time to time 
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24) What opportunities for communicating the administration and teachers of the higher education institution 
are there at your education institution? 
Semi closed-ended question. 8 answer options. Nominal scale 
25) Do you need to communicate with the higher education institution management in the Internet? 
Semi closed-ended question. 5 answer options. Nominal scale. 
26) Do you need to communicate with the higher education institution teachers in the Internet? 
Semi closed-ended question. 5 answer options. Nominal scale. 
 
27) What means of communicating with teachers via the Internet are the most convenient for you? 
Semi closed-ended question. 5 answer options. Nominal scale. 
28) What do you lack most on your higher education institution website and/or its page in social networks? 
Open-ended question. 
29) What would you like to suggest to improve communication with management and teachers of the higher 
education institution? 
Open-ended question. 
30) Do you agree that the mobile and Internet technologies allow creating better conditions for education? 
Semi closed-ended question. 5 answer options. Rank scale. 
31) Do you agree that the mobile and Internet technologies distract rather than help students in learning? 
Semi closed-ended question. 5 answer options. Rank scale. 
32) Is rating of your higher education institution important for you? 
a. Yes 
b. It was important when entering the higher education institution 
c. No 
d. Other___________________________________________________________ 
 
Social and demographic information part: 8 questions 
 
Thank you very much for your answers! 
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